










INTENSIVE TRAINING 

(FIRST WEEK) 

 Session 1 Session 2 Session 3 Session 4 Session 5 Session 6 

Day 

1 
Inaugural 

Introduction to 

Management 

Marketing 

Research 

Participating 

in an 

experiment to 

understand 

causal logic 

Discussing 

Experimental 

conditions, 

and potential 

confounds 

Ad-venture: 

Creating 

advertising 

stimuli using 

AI 

Day 

2 

Research 

Design for 

some business 

questions  

Independent 

Variables, 

Dependents 

variables, 

Moderators, 

Mediators 

Hypothesis 

Building 

based on 

real-world 

business 

research 

problems 

Fundamentals 

of 

Questionnaire 

development 

and Scaling 

Techniques 

Drafting a 

questionnaire, 

Revising the 

drafted 

questionnaire 

using AI tool 

Develop a 

questionnaire 

using Google 

Forms and 

implement 

them online 

Day 

3 
Experimental design 

Workshop 

on 

developing 

experimenta

l conditions 

using AI 

Group Project: Identifying the Research 

problem, setting the objectives, defining the 

methodology, designing stimuli, choosing 

measures, developing the instrument 

Day 

4 

Sampling 

methods 

Sample Size 

Determination 

Find online 

sample size 

calculators 

Hands-on 

Data 

Cleaning in 

statistical 

package 

Hands-on 

data 

visualization 

and analysis 

of data in 

package 

Using AI to 

interpret the 

outcome of 

statistical 

analysis 

Linear and 

Non-linear 

regression on 

customer 

satisfaction 

data 

Day 

5 

Identifying an 

integrated 

framework of 

data analysis 

using AI 

Hypothesis 

Testing 

Hands-on 

Training of 

Hypothesis 

testing in 

package 

Choosing an 

appropriate 

statistical test 

for Group 

Project using 

AI 

Market 

Segmentation: 

Factor 

Analysis, 

Cluster 

Analysis 

Brand 

Preference 

and Conjoint 

Analysis in 

software 

Day 

6 

Report 

Preparation 

and 

presentation 

process 

Better 

Communication 

in PowerPoint 

Presentation 

Use of AI to 

convert a 

report into 

storytelling 

Group Project Presentation: 

From Research problem, 

objectives, methodology, 

analysis and report plan 

Valedictory 

*Tentative Schedule of Sessions 

    Lecture     Activity     Mentored Activity 

    Hands On     Group Activity     Presentation 

 





 

 

 

Dr. Sajith Narayanan is Director, Centre for Digital Advancement, FLAME University, Pune, and teaches in 

the areas of advertising, branding, and digital marketing. 

He holds a Ph.D. in Management, a PGDM from MICA, and a bachelor’s degree in Computer Science. His 
research projects are on corporate social responsibility, AI in marketing, consumer behaviour, and digital 

literacy. 

His papers have been published in journals such as Journal of Consumer Behaviour, International Journal of 

Consumer Studies, and Journal of Marketing Management. He has presented at major conferences including 

AMA, NASMEI, INDAM, and the Global Marketing Conference. 

He is a recipient of the Perplexity Business Fellowship, Bala and Vasantha Balachandran research grant, the 

CESS-FLAME–Nuffield Oxford Pre-Doctoral Fellowship, and multiple Asia-Pacific wins in global online 

marketing competitions.  

Beyond academia, he has consulting and entrepreneurial experience through Plink Solutions, where he 

advised businesses, public-sector projects, and social-sector organisations on branding, communication 

strategy, and market development. 

He has also taught and conducted executive programmes at institutions such as FLAME, MICA, IMT 

Ghaziabad, and Jindal Global Business School, and has worked with industry participants through 

management development programmes and consulting engagements. 
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